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Introduction

Welcome to the Qualtrics ESOMAR 28 Questions! These questions are meant to provide transparency into the online 
sample process and associated practices. We want to make sure that both corporate and academic researchers 
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Company Profile
1.	 What experience does your company have with providing online samples for market research?

Qualtrics, the world’s leading enterprise survey technology solution and XM platform, has been providing online 
samples for over ten years. Qualtrics partners with over 20 online sample providers to supply a network of 
diverse, quality respondents to our worldwide client base. Our Qualtrics Research Services Team has completed 
over 40,000 projects, including 15,000 projects across 2,500 universities worldwide and across every industry 
vertical including travel, financial services, healthcare, retail, consumer goods, technology, academia, and 
manufacturing both in the US and globally. Our world-class team supports each project and provides services 
ranging from online sample collection to full-service market research projects, including everything from research 
design to survey programming to custom reporting and analysis.

Sample Sources & Recruitment
2.	 Please describe and explain the type(s) of online sample sources from which you get respondents. 

Are these databases? Actively managed research panels? Direct marketing lists? Social networks? 
Web intercept (also known as river) samples?

The majority of our samples come from traditional, actively managed, double-opt-in market research panels. While 
this is our preferred method, social media is occasionally also used to gather respondents. Upon client request, 
we can also access other types of sources to meet the needs of a specific target group.

3.	 If you provide samples from more than one source: how are the different sample sources blended together  
to ensure validity? How can this be replicated over time to provide reliability? How do you deal with the 
possibility of duplication of respondents across sources?

Qualtrics maintains the highest quality by strategically selecting sample partners. Sample blend can be replicated 
across multiple projects when required for reliability. To exclude duplication and ensure validity, Qualtrics checks 
every IP address and uses unique and sophist ( b(wn as(Q)99.7 (e)9.rnPi3 (al withfs)14 (ed,)2rpr4.3t)9 (o e)9.7chnologyn ontoc)19 (ome f.3t)uous-9.bes 
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attributes included in our panels give detailed knowledge of respondents, assiting in reaching niche targets. We are 
also regularly adding new specialized panels and working with our partners to increase our reach to difficult targets.

6.	 If, on a particular project, you need to supplement your sample(s) with sample(s) from other providers, how do 
you select those partners? Is it your policy to notify a client in advance when using a third party provider?

Qualtrics leverages multiple sample sources to best fit our clients’ needs. Partners are selected on a project-
by-project basis and are chosen based on the project’s specific requirements. As a panel aggregator, our 
clients are aware that we are leveraging third-party panels. We ensure that all sample partners employ continuous 
monitoring and quality control checks. After working in a broad array of industries over many years, Qualtrics has 
built and maintains solid relationships with the largest and most well-known sample providers in the world.

Sampling & Project Management

7.	 What steps do you take to achieve a representative sample of the target population?

Qualtrics’ sample partners randomly select respondents for surveys where respondents are likely to qualify. 
Certain exclusions take place including category exclusions, participation frequency, and so on. We work to 
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15.	 What information about a project do you need in order to give an accurate estimate of feasibility using 
your own resources?

Qualtrics requests the following from every client: a detailed description of target audience, desired sample size, 
expected survey length, and all screening criteria. After project expectations and study type are also clarified with 
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19.	 How often can the same individual be contacted to take part in a survey within a specified period whether 
they respond to the contact or not? How does this vary across your sample sources?
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24.	


