





rses are restricted to College of Business students EL
yrograms which designate specific business requireme;
ietion. All courses at the 300 and 400 level are open
junior or senior standing. All students, regardless of
Tiliation, must meet course prerequisite requirements !
1 given course.

rinciples of Marketing 3cf
=: EC122

10se activities necessary to the design, pricing, promo
1 of goods and services for use by organizations and .-#

“onsumer Behavior wn.@u
=s: MK320 and PC101 |
joteworthy contributions of behavioral science and res
surchasing and decision-making process, with particula
nd informal influence patterns. Q_J

farketing Management
»s: MK320 and MK321 _
B»nwngm and operational problems and policies i invo

rganizing, coordinating, and controlling a total E»_*Bﬁ

farketing Research uo.e
:s: MK320 and QB215 .
thods, analysis, and application of present-day I
aiques utilized in the solution of practical marketing .
*minar in anwnnbn 3c-0l-
s: MK420 and MK421, mﬂuﬁgm senior Cd
-ourse designed for majors in marketing; considers

field, case problems pertaining to the total Ewawonnm
lems of actual companies. =
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20 09 Apr 80 05 Apr 90 Victary in the Pacific Read pp 516-528

21 1 Apr 90 1@ Apr 90 ,,.Oqs.t World War 11 Read pp 529-544
22 Vi Apr9Q 12 Apr 90  The Korean War R,efa'd pp 545-§7)
23 18 Apr90 19 Apr 90  The Army l954-104 dead pp 572-590

24 23 Apr 90 24 Apr 90 Vietnam - Read pp 614-638
25 25 Apr 90 26 Apr 90 Modern Defense Policy ' Read pp 591-613 "
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